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WHEN FOOTBALL BECOMES 
A CITIZEN SPORT! 
Eric Cantona recounts the story 

of footballers that have resisted.

Football Rebels - 5 X 26’ – 2012 – HD

Produced by 13 Productions (Cyrille Perez) - Canto Bros Productions and ARTE France
Authors/Directors: Gilles Rof and Gilles Perez 
with the participation of Eric Cantona

When football becomes a citizen sport! At a time when business seems to be 
corrupting our relationship with sport, the indomitable Eric Cantona shows us 
footballers who've managed to resist.
Their names are Mekloufi, Sócrates, Pasic, Caszely, Drogba. 5 players who took part 
in disputes or fought back against the spheres of power, becoming figureheads of 
resistance or rebellion, well beyond their sole sporting achievements.

I’m going to speak to you about real values, I’m going to speak to you about my football. 
The one I played, and the one I love – a football of solidarity, fraternity, and freedom. 
I’m going to speak to you about my football and why, in this world, we need it more 
than ever. Because, you see, still today we can change this world. 

Eric Cantona

Telling the story of great players who 
became great men. 

Gilles Rof & Gilles Perez



A DOCUMENTARY SERIES/MANIFESTO THAT 
REASSERTS THE VALUES OF SPORT AMONG 
CITIZENS, VIA 5 STORIES THAT ARE DEAR 

TO ERIC CANTONA.

Rachid Mekhloufi was a player with the French football team, 

who during the Algerian war, chose to go underground and rally 

his country to defend Algeria in 1958, in the FLN football team.

MEKLOUFI
AND THE FLN TEAM
(ALGERIA-FRANCE)

The Chilean player Carlos Caszely, close to Salvador Allende, 

was one of the rare top-calibre footballers to openly defy the 

dictator Pinochet in 1973.

CASZELY 
AND THE DEMISE 
OF ALLENDE
(CHILE)

The story of Predrag Pasic, the Yugoslavian international player, 

who chose to start a multi-ethnic football school in a besieged 

Sarajevo, rather than returning to a Western Europe club, in 

the 1990s.

PEDRAG PASIC
AND THE SIEGE 
OF SARAJEVO
(BOSNIA HERZEGOVINA)

In 2004, in the middle of the Ivorian civil war, Didier Drogba 

ignored warnings from his club and agents, and defied Ivory 

Coast President Gbagbo to stop the civil war, by making an 

appeal for Peace as national selection captain.

DIDIER DROGBA 
AND THE IVORIAN 
CIVIL WAR
(IVORY COAST)

The story of the Brazilian Sócrates, who in the middle of the 

dictatorship in the early 1980s, transformed every match into a 

political meeting for democracy. The mythical player of the early 

80s fought for democracy alongside future-president Lula.

SOCRATES
AND THE CORINTHIAN’S 
DEMOCRACY
(BRAZIL)

We also chose those five men because they all 
tell us something about our world today, about 
the need to live together, about the beauty of 
collective action.  

Gilles Perez

   THE ULTIMATE REFERENCE IN DOCUMENTARY DISTRIBUTION

I love those men. They have taken the risk of 
losing everything, of becoming mere shadows 
of their former selves, of putting their destinies 
on the line, just to change things. 

Eric Cantona



A CREATIVE AND INVESTIGATIVE SERIES 
AT THE HEART OF PUBLIC DEBATE.

Why broadcasters support us on this film:

• During major international football events (the World Cup, 
the UEFA Cup, the Olympic Games in London, etc.), the series 
offers channels an opportunity for committed and alternative 
programming, at a time when viewers are at their most recep-
tive.

• In today’s world, the role of broadcasters is to inform, to inves-
tigate and to analyse, but also to provoke debate, whilst remai-
ning free from private and political interests.
The purpose of this series is to provide a better understanding of 
the world, to denounce an uncomfortable truth.
The media are agents of democracy and counterpower: 
information moves things forward.

• The role of the media is also to defend certain values: com-
mitment and generosity. In a world governed by money - as the 
world of football is - these players set a fine example of personal 
courage.

Key themes broached in the film:

The film’s strengths fuel public debate

• The choice of using the universal angle of football, embo-
died by a star, Eric Cantona, has enabled this documentary to 
be viewed everywhere, even in countries experiencing severe 
political, social and religious tension. The film’s success is also 
due to this.

• A subject concerning each and every one of us, as well as 
future generations.

• Widely admired, internationally recognised, and charismatic 
characters actively engage in and fight for their ideals. A fine 
example of citizenship, for all people, of all ages.

• To capture attention and create viewer loyalty, the series surfs 
on a genre that has strong international potential: emotion and 
character-driven stories.

• Harnessing the values of football - which speaks to the widest 
audience - to foster awareness amongst viewers.

We live in a society in which the individual is 
king, and which denigrates the collective. 
Football shows it doesn’t work. 

Ken Loach

• The need to live together, and 
the beauty of collective action.

• The issue of democracy in the face of 
civil war and dictatorship.

• Football from a 
different angle.

• Resistance and commitment. • Courage and generosity.

• Revolt in the face of 
social injustice.



OUR STRATEGY, PROMOTIONNAL 
ACTIVITIES and MARKETING TOOLS

FOOTBALL REBELS CALLED FOR a very specific  
sales approach.

• ARTE SALES was nominated for the “Prix Export” award for THE 
WORLD ACCORDING TO MONSANTO in 2009 and won the award 
in 2012 with WASTE: THE NUCLEAR NIGHTMARE.

As a result, the ARTE brand is now strongly associated with major 
international documentaries dealing with sensitive worldwide 
issues provoking public debate.

• While marketing FOOTBALL REBELS, we strongly connected 
the ARTE channel and its brand. We demonstrated that broad-
casters worldwide could rely on ARTE’s strong brand with its high 
public profile and excellent image.

•  We built upon world sporting events to foreground the series, 
but not exclusively.

• The series was sufficiently strong to organise year-round, spe-
cial programming for the channels.

We IMPLEMENTED  a strong promotional 
strategy.

• A trailer
• Newsletters and email shots to our clients.
• Dedicated flyers and catalogue.
• Pitch session in Latin America for the presales.
• A brand new site allowing online screening and providing effi-
cient information to our clients. 
• Advertising in major business magazines such as C21, REALS-
CREEN, WORLDSCREEN. 
• Relying on our network of journalists to disseminate informa-
tion on a regular basis
• Strong market attendance with a specific ARTE Booth and pos-
ters during major TV events such as MIPTV. 
• Favouring festival, non-commercial screenings and par-
tnerships with major CRS actors, in order to promote the 
purpose and obtain maximum exposure for these major issues 
facing our democracies.

Contact Head of Sales�: Cédric HAZARD
c-hazard@artefrance.fr — www.artepro.com/sales

THE ULTIMATE REFERENCE IN DOCUMENTARY DISTRIBUTION
SALES

ARTE Booth - C1-01

GEO 360° REPORTS
DISCOVERY 128 X�52' HD

See the world through di� erent eyes�!

BALLAD FOR A QUEEN 
CONTEMPORARY HISTORY 52' &�90' HD
BY DON KENT

2012: Queen Elizabeth II Diamond Jubilee.

ÉRIC CANTONA 
AND THE FOOTBALL 
REBELS
SPORT 5 X�26' &�90' HD
BY GILLES PEREZ & GILLES ROF 

The unmissable series with 
Éric Cantona.

© Chris Levine - Lightness of beingWe prefer kids with footballs than with weapons.
 L’Est Eclair, 

“The noble history of football”

   THE ULTIMATE REFERENCE IN DOCUMENTARY DISTRIBUTION

Picth in Buenos Aires - Argentina (December 2011)
Website ARTE SALES - www.artepro.com/sales

MIPTV 2012 - Palais des Festivals - Cannes, France (April 2012)

Ad published in Worldscreen Special MIPTV 2012



17
International Film 

Festival 
of Cartagena (Colombia)

16
La Lucarne Festival 

in Paris
(France)

15
Ljubljana International

Film Festival 
(Slovenia)

14
Free Zone Film 

Festival of Belgrade (Serbia)

12
International Football Film
Festival of Berlin  (Germany)

13
European Film 

Festival 
of Lecce (Italy)

3
“Guirlande d’honneur” 
at the Sports Movie & TV

Festival, Milan 2012 
(Italy)

1 
Prize for best Sports 

& Solidarity Film 
at the Bcn International 
FICTS Festival 2013 (Spain)

2
Jury’s Special 

Prize at the 
Peace and Sport 

Festival 2012 (Russia)

11
Mumbai Film 

Festival 
(India)

10
Watch Docs 

Festival in Warsaw 
(Poland)

9
Sarajevo 

Film Festival 
(Bosnia Herzegovina)

8 
Fribourg International 

Film Festival 
(Switzerland)

4
KICKING and SCREENING 
SOCCER FILM FESTIVAL 

(United States)

7
Festival Del Cinema 

Europeo (Italy)

6
DOCSDF 
(Mexico)

5 
FLUTLICHT FUSSBALL 

FILM FESTIVAL 
(Switzerland)

AWARDS, SELECTIONS AND ROBUST 
MARKET ATTENDANCE

Awards and selections

Broadcast on the circuit of more than 28 institutional 
anteannae including the World Future Council Foundation.

Strong Market Attendance

Being a man is much more important than 
being a champion. 

  Cantona
ARTE EDITIONS DVD



A SERIES WITH A STRONG AND LASTING 
INTERNATIONAL IMPACT

Inflight RightS: sold ALL over the world 

That is something very much needed in the absurd 
theatre of multimillion transfers and advertisement 
deals in todays football. 

 Monica Mikusova
(Radio and Television of Slovakia)

140 countries reached (all media)

   THE ULTIMATE REFERENCE IN DOCUMENTARY DISTRIBUTION

Nigeria
North Africa
Overseas France
Palestine
Poland
Qatar
Reunion
Rwanda
Sao Tome and Principe
Saudi Arabia
Senegal
Serbia
Seychelles
Sierra Leone
Slovakia
Somalia
South Africa
Spain
Sub-Saharan Africa
Sudan
Sultanate of Oman
Swaziland
Switzerland
Syria
Tajikistan
Tanzania
Togo
Tunisia
Turkey
Turkmenistan
Uganda
Ukraine
United Arab Emirates
United States
Uzbekistan
Yemen
Zambia
Zimbabwe.

Afghanistan​
Albania
Algeria
Angola
Argentina
Armenia
Azerbaijan
Bahrain
Belarus
Belgium
Benin
Bosnia-Herzegovina
Botswana
Brazil
Bulgaria
Burkina Faso
Burundi
Cameroon
Canada
Cape Verde
Central Africa 
Republic
Chad
Chile
China
Colombia
Congo
Djibouti
Egypt
Equatorial Guinea
Eritrea
Ethiopia
Europe
Finland
Flemish Belgium 
France
French - speaking 
Africa
French - speaking 
Belgium
Gabon

Gambia
Georgia
Germany
Ghana
Great Britain
Guatemala
Guinea
Guinea-Bissau
Guyana
Haiti
Iran
Iraq
Israel
Italian - speaking 
Switzerland
Italy
Ivory Coast
Japan
Jordan
Kazakhstan
Kenya
Kosovo
Kuwait
Kyrgyzstan
Lebanon
Lesotho
Liberia
Libya
Luxembourg
Macedonia
Madagascar
Malawi
Mali
Mauritania
Mauritius
Mexico
Moldavia
Montenegro
Morocco
Mozambique
Namibia
Niger

Sold to 32 TV Channels



PRESS In the land of football, as in all lands, there are men that say no to dictatorship and intolerance. 
I appreciate that the public service channel (ARTE) has chosen to underline this – at a time of 
peak viewing – and to tell us about these men.

André Flahaut (Minister of State, Minister of the Brussels-Walloon Federation, 
Honorary President of Parliament).
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PRESSPRESS

   THE ULTIMATE REFERENCE IN DOCUMENTARY DISTRIBUTION

A rebel is someone who revolts against a system, an authority or a dictatorship. It’s not specific 
to the world of football.  

Eric Cantona, Les InRocks, 12/17/2012
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A WINNING TEAM

ARTE Sales is the international program sales unit of the European public channel ARTE.
With a catalogue of over 4,000 hours of documentaries entrusted by more than 150 prestigious French 
and foreign production companies, ARTE Sales has made its mark on the five continents as the ultimate 
reference in documentary distribution. Our programs' remit is simple: to inform and entertain in order to 
make better sense of the world in which we live. 
On the strength of its boldness and the diversity of its documentaries, in 2007 and 2012 ARTE Sales was 
awarded the TV France International Export Award.

Canto Brothers is… film, television drama, documentaries, and great stories that have flesh and blood 
…and Jean-Marie, Eric and Joel - the 3 Cantona brothers love it almost as much as football.They have 
produced or co-produced, from Marseille, documentaries and dramas for television and film, including 
«Football Rebels» for Arte and a whole host of foreign channels, and the «Looking for» series, showcased 
on Canal Plus. They seek to produce films that reflect their values, which are social, popular and aesthetic.

  Gilles Rof

A freelance journalist and an author-director, he writes 
regularly for French magazines, including Télérama, 
l’Equipe Magazine and le Monde. He has also written the 
works “Marseille Culture(s)” and “IAM, le livre”. He has 
directed several documentaries. « Football Rebels » is 
his second film as co-director with Gilles Perez

  Gilles Perez

An author-director, he has directed ten politically 
committed documentaries, mainly on terrorism, AIDS, 
the Pieds-Noirs and football. In 2009, he directed 
a documentary on the Marseille club. He has won 
numerous awards. He is currently preparing season 2 of 
« Football Rebels », with his co-director Gilles Rof.

   THE ULTIMATE REFERENCE IN DOCUMENTARY DISTRIBUTION

13 Productions was born from the coming together of two production companies: 13 Productions and 13 
au sud - 2 companies with different but complementary profiles. In addition to the many prizes awarded 
to their films, the Procirep has granted their company the title of “Young Producer”, in particular “for its 
commitment and the consistency of its editorial line”. 13 Productions’ enthusiasm is driven by questioning 
the world, by investigating the way it works, through the sharing of committed men’s and women’s lives.



our team

COMING soon

Football Rebels  
Season 2 - 5 x 26’ - 2015

Produced by 13 Productions (Cyrille Perez) and 
Canto Bros Productions
Authors/Directors: Gilles Rof and Gilles Perez 
with the participation of Eric Cantona.

Their names are Claudio Tamburrini 
(Spain), Honey Thaljieh (Palestine), 
Afonsinho (Brazil), Saturnino Navazo 
(Spain) and Cristiano Lucarelli (Italy).

A documentary series/manifesto that 
reasserts the values of sport among 
citizens, via 5 new stories that are 
dear to Eric Cantona.

Vote f
or FOOTBALL REBEL
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